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15 hour exam — students
create a final outcome for End of year

their exam project in exhibition

External Assignment—AQA exam board. Students
receive exam paper and are presented with a

Personal Investigation—students continue with
their personal project. This includes a written essay

element and practical work. Students develop their selection of project starting points to choose from.
ideas towards a refined outcome. Students have approximately 10/12 weeks controlled conditions. g 3
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Graphic Communication Workshops:

Project two: Live brief

Introduction to Personal Investigation.

Students are introduced to typography and logo

1 3 Students choose their own project to Students take on a project that puts
explore. 'I:hey wrlt'e their vam brief and their design work into context. Working design through a series of workshops. Various
experiment with materials and . . . . . .
with a brief, client and creating an digital and handmade techniques are explored.
techniques. The students make links with outcome

other artists and designers.
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Project one: Editorial lllustration
Students are introduced to Adobe lllustrator and Photoshop. Other illustration techniques are explored; such as printing, paper cuts, drawing and collage
Students learn how to analyse other designers work and apply their knowledge practically through emulation. Other graphic design skills include layout and
typesetting. The students work with a brief and develop a final outcome.
Students learn how to create a sketchbook and put a project together that fulfils the four Assessment Objectives for AQA exam board
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10 hour exam — students
create a final outcome for

External Assignment—AQA exam board.
Students receive exam paper and are presented
with a selection of project starting points to
choose from. Students have approximately
10/12 weeks preparation time.

Project Two: Music Festival Branding Students are taught about

What makes a brand identity? Students explore
different materials and techniques (digital and They put their design work into
handmade) to develop ideas for a music festival .

brand. Analysing and emulating other designers. G, Ul el T

typography, logo and icon design.

their exam project in
controlled conditions.
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Use the preparatory period to  Design language—layout,
research, record, design and  composition, space, colour,

Analysing other designers

work. Working with a brief
and developing an outcome
for a specific format.

How can | manipulate images?

. . . Introduction to Adobe
How can graphic design be used to raise
lllustrator and Photoshop refine your ideas covering all  format and typography.

awareness of environmental issues? o
assessment objectives

Project One: Ecology and Environment

All students will develop into highly creative and expressive learners.
Every student encouraged to explore their creativity and flair: being
imaginative, reflective, confident, and independent in their approach.



